
What’s YOUR big idea for improving 
workplace safety?  From a new product to an 
out-of-the-box way to better manage safety, 
here’s your opportunity to craft a powerful 
message and pitch it to actual safety leaders 
and receive feedback. 

Once you’ve convinced the safety “sharks” 
you’ll have the confidence to go back to pitch 
your great idea to your own CEO!

Keep in mind that if your pitch is selected to be 
presented, you’ll have THREE MINUTES OR LESS 
to present it tomorrow! You must be available 
tomorrow between 11:45-12:30pm to 
participate.

Use the idea starters on the back of this sheet 
to write down your pitch. 

Note: You’ll need to turn this form in before 
you leave today. You may want to take a 
picture of your pitch statement with your cell 
phone to capture it!

CONTACT INFORMATION
Your pitch will be evaluated today. If your pitch is selected, you will be contacted this 
afternoon and be asked to come back tomorrow to present it to the Safety Sharks!

Please leave us a number we can text you at and an e-mail address.

Name: ______________________________________________________________________
 
Phone Number: _______________________________________________________________
 
E-Mail Address (REQUIRED): _____________________________________________________

Pitch for Safety WORKSHEET 
& ENTRY FORM



Overview of Product/Concept/Service 
As simply as possible describe what your 
product/concept/service will do for the 
enterprise and how it works.

Why you? What’s your “WHY?” What’s your 
motivation?

Why now? There is nothing more powerful 
than an idea whose time has come. Why has 
your idea’s time come?

What is the pain? What problem are you 
solving? What solution do you provide for the 
enterprise to be faster, more cost e�ective, 
e�cient, and safer?  How do you know people 
actually want this problem solved?

What is unique? How is it a better mousetrap? 
How does your product/concept/service help 
your enterprise get results that you haven’t 
been able to achieve before? Do alternatives 
currently exist on the market?)

Traction: Successes so far? Have you piloted it?

Investment: How much money would your 
company need to spend to get this new 
product or service o� the ground?

The TEAM: What is the strength of your team 
and how does that expertise contribute to 
bring your concept to fruition?


